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Summary:

®  Monitoring was carried out in the phase 1 area of Upton Country Park SANG in August 2018, 3
years after the site opened and initial surveys were carried out. 32 surveys hours were

completed, and 127 visitors interviewed.

Survey data suggests:

® 97% of interviewees described themselves as local.

e 88% of interviewees described their main activity at the site at the time of interview as dog
walking.

®  63% of interviewees had been visiting Upton Country Park for 10 years or more. 2% of visitors
were visiting the SANG for the first time.

e 85% of the interviewees suggested that they visit equally over weekdays and weekends and
91% all year round.

®  79% of interviewees travelled to the site by car/van. 20% had walked to the site and 1% used
‘other’ forms of transport.

®  The most common reasons visitors chose to visit the SANG rather than another site related to
site being good for their dogs and dogs enjoying the site.

e Data and feedback suggests that interviewees liked that dogs can be let off the lead, the
variety of habitats and the scenery, that the site felt safe, the facilities and the wildlife and
nature.

* Improvement suggestions included more dog poo bins and better car parking. Most
interviewees suggested ‘other’ improvements which mainly related to better signage for
cyclists to slow down and picking up dog mess as well as comments relating to parking charges
(see Figure 13 and 25 for full list of improvement suggestions and comments). Nearly a
quarter of interviewees suggested no improvements were needed.

® Alternative locations that interviewees described that they would visit, had they not been able
to visit the SANG on the day included Upton Heath, ‘beach’, Canford Heath, Hamworthy Park
and Baiter.

* Interviewees suggested proximity to home, variety of habitats and familiarity as the main
reason to visit other sites.

® |nterviewees on average travelled a median distance of 2.44km to walk their dog, 5.29km for a

walk and 4.98km for a family outing at the SANG.
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Of the visitors interviewed, 73% suggested that they followed a normal route on the site
whilst 22% said that they had no typical route.

Access numbers

98% of interviewees scored their visit on the day a 6 or above (on a scale of 1-10 where 1 is

poor and 10 is excellent).
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Introduction

Suitable Alternative Natural Greenspaces (SANGs) are new or enhanced greenspaces of a
quality and type suitable to be used as mitigation for development likely to affect the Dorset
Heathlands European and internationally protected sites. They are designed to absorb

recreation pressure that would otherwise occur on these designated wildlife sites.

The SANG at Upton Country Park was created by the Borough of Poole as part of the package
to mitigate from the impact of increased pressure from recreation arising from new
development in the borough. The SANG was officially opened in April 2015 with an official
car park designed to serve the site opened on Friday 31° July 2015. The first phase of visitor
monitoring was carried out at the SANG during August 2015. A second round of follow up

visitor monitoring was carried out during August 2018.

The SANG monitoring followed principles set out in the Dorset Heathlands SPD and consisted
of onsite tally counts, onsite interviews, installation of automated people counters and car

park monitoring in line with the Dorset Heathlands Monitoring Strategy.
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On site tally counts

On site tally counts were conducted at the same time as the visitor surveys at the two main
entrances to the site; along the path from the Pony Drive car park (398787, 92985) and the
base of the hill from Grove Woods (399027, 92788). 32 survey hours were completed during
two-hour sessions (7am-9am, 10am-12noon, 1pm-3pm, 5pm-7pm) with an even spread over

weekends and weekdays. To date, 64 survey hours have been completed.

A total of 683 people were recorded entering the site at both entrances during the sessions
(Table 1). An average of 21 people per hour. The average group size entering the site was
1.9. The number of dogs was high with an average of 1.1 dogs per group.

Table 1: Summary of tally data per survey point for people, groups, dogs and minors entering the
site.

Survey Point

Number of
people entering

Number of
groups entering

Number of
dogs entering

Number of
minors entering

Pony Drive 306 176 186 46
entrance
Grove Woods 377 188 208 63
entrance
Total 683 364 394 109

Any reasons for unusual numbers of visitors were also recorded. On the weekend of the 5%
and 6™ of August, Upton Country Park hosted the Poole Town and Country Fair (from 10am-

5pm). Surveys were carried out on both dates.

Also recorded to gain an idea of ‘busyness’ at the site was number of people on the site in
addition to entering the site (number of people leaving the site were also recorded). A
further 263 people were recorded on the site (not entering or leaving at time of tally count,
but utilising site). Of those people, 11 were on bicycles, 2 were running, 8 had pushchairs

with them and 16 were riding Segways (as part of a tour offered at Upton Country Park).

Dogs/owners using the dog training area was an average of 2.2 per hour during the survey

hours.

Basic weather, including cloud cover, rainfall and temperature was recorded at the time of
tally counts. For reference, weather during August 2018 was unusually hot, with summer of
2018 being the hottest on record. Most sessions had no rain although some later in the
month experienced some showers with the temperature described as mild and windy

during that time.
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3. On site interviews

3.1 Face to face interviews were carried out at the same two locations as the tally counts using a
specific SANG survey designed for the site by Footprint Ecology, in line with previous SANG
and heathland visitor surveys. The surveys were conducted on a tablet and using site maps

to mark routes that visitors took on site.

3.2 127 visitors were interviewed during the 32 survey hours on the site (Table 2), again at the
same time as the tally counts, in two-hour time periods, equally across weekdays and

weekends.

Table 2: Number of interviews shown per survey point.

Survey Point Number of people interviewed
Pony Drive entrance 70
Grove Woods entrance 57
Total 127

Visitor Situation

33 97% of the interviewees described themselves as on a day trip and visiting from home. Only

2% were on holiday and 2% visiting with friends or family. Figure 1 shows these responses.

On a day trip/short visit and travelled from home

0,
(123) 7%

On a short trip/short visit & staying with friends or

family (2) 2%

On holiday in the area, staying away from home (2) 2%

Figure 1: Responses to Q1, which asks interviewees to describe their situation. Percentage of
respondents shown next to frequency bars and number of interviewees in brackets.
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Activities

3.4 Visitors were asked what their main activity was that they were conducting on their visit to
the site at the time of the interview. Only a single response was accepted, any other
comments about further activities carried out on site on different days or visits are noted in

the free comments and feedback text later in the questionnaires.

3.5 88% of visitors described their main activity at the time of survey as dog walking, 6% walking,
2% commercial dog walking, 2% jogging/running, 2% on a family outing and 1% as ‘other’

activities. Figure 2 shows interviewees responses.

2% 2% 49

2%

6%

88%

= Dog walking (111) = Walking (8) Commercial dog walking (2)
Jogging/running (2) = Family outing (3) = Other (1)

Figure 2: Responses to Q2, which asks visitors what their main activity is during their visit on the
day of interview. Number of respondents in brackets and percentages shown on the chart.

Length of visitation

3.6 Although the SANG area of Upton Country Park only opened 3 years ago, many visitors could
have been visiting the site prior to the opening of the SANG. Therefore, to gain an
understanding of visitor use of the park as a whole, along with the SANG, interviewees were
asked how long they had been visiting both. Answers ranged from first visit to 10 years and
over (Figure 3). 63% of interviewees had been visiting the park for 10 years or longer and
26% had been visiting between 1 and 9 years (with an average of 3.8 years). 2% were on

their first visit to the site and SANG.
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First visit (3) 2%
Less than 1 year (10) 8%
Between 1 and 9 years (33) 26%
10 years and over (80) 63%
Don't know/unsure (1) 1%

Figure 3: Interviewee responses to Q3 regarding how long they had been visiting Upton Country
Park. Percentage of respondents shown next to frequency bars and number of respondents in
brackets.

Visit duration

3.7 Visitors were asked how long they had/will spend during their visit on the day of interview.
60% of interviewees said that their visit would last between 1-2 hours and 43% said they
would spend between 30 minutes and 1 hour on site. 2% said they would spend 2-3 hours
and 1% more than 3 hours on site. 2% said their visit would last no longer than 30 minutes.

Figure 4 shows interviewees responses.

Less than 30 minutes (2) 2%

Between 30 minutes and 1 hour (54) 43%

1-2hours (67) 60%

2 -3 hours (3) 2%

More than 3 hours (1) 1%

Figure 4: Interviewees responses regarding their estimated duration of their current visit to the site
on the day of interviewing. Number of interviewees shown in brackets and percentages next to
frequency bars.
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Visit frequency

3.8 Visitors were asked how frequently they visited the site and responses are shown in Figure 5.
Nearly half of visitors said that they visited the site more than once a week (43%) with over a

quarter either visiting daily (19%) or more than once a day (7%).

More than once a day (9) 7%
Daily (24) 19%
More than once a week (54) 43%
Once a week (16) 13%
2-3 times per month (7) 6%
Once a month (5) 4%
Sporadically (8) 6%

Don't know/first visit (4) 3%

Figure 5: Responses to how frequently interviewees visited the site. Number of interviewees in
brackets and percentages next to frequency bars.

Visit timing

3.9 Visitors were asked whether their visits tended to be during the week, weekends or equally
over both. 85% said that they visit the site equally over weekdays and weekend. Weekday
(6%) and weekend (8%) visit split was similar with a slightly higher proportion visiting the site

at weekends (Figure 6).

Weekdays (8) 6%
Weekends (10) 8%
Equally across weekdays and weekends (108) 85%

Other (1) 1%

Figure 6: Responses of interviewees regarding timings of their visits to the site across weekdays and
weekends. Number of interviewees shown in brackets and percentages next to frequency bars.

10
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3.10 Visitors were also asked in line with the previous question, whether they frequented the site
at a particular time of day. Multiple answers were allowed. Figure 7 shows the most
frequent time of day was before 9am (21%) or after 4pm (14%) although almost half of all
visitors (49%) said that it could vary/they did not know/was their first visit. The quietest

times of the day were between 12 and 4pm, when the weather was likely to be hottest.

Before 9am (30) 21%

Between 9am and 12 (15) 10%

Between 12 and 2pm (7) 5%

Bteween 2pm and 4pm (2) 1%

After 4pm (20) 14%

Varies/Don't know/First visit (70) 49%

Figure 7: Interviewees responses to which time of day they tended to visit the site. Number of
interviewees shown in brackets and percentages next to frequency bars.

3.11  Visitors were also asked if they tended to visit the site at a particular time of year. Multiple
answers were allowed. Figure 8 shows that most visitors suggested that they visited the site
equally all year (91% of visitors).

Spring (Mar-May) (1) 1%

Summer (Jun-Aug) (4) 3%

Autumn (Sept-Nov) (0) 0%

Winter (Dec-Feb) (0) 0%

Don't know/First visit (6) 5%

Equally all year (118) 91%

Figure 8: Interviewees responses to the particular time of year that they tend to visit the site.
Number of interviewees shown in brackets and percentages next to frequency bars.

11
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Transport to site

3.12  Visitors were asked what form of transport they used to get to the site. Figure 9 shows that
79% travelled by car/van and 20% had walked. 1 interviewee had taken a train (classified as

‘other’ from Manchester to the closest train station and then walked to get to the site for a

wedding.

Car/Van (100) 79%

On foot (26) 20%

Other (1) 1%

Figure 9: Interviewee responses to how they travelled to the site on the day of their visit. Number
of interviewees shown in brackets and percentages next to frequency bars.

Visit influences

3.13 The next question asked visitors why they had specifically chosen to visit this site and the
most common responses are shown in Figure 10. The primary reasons that visitors suggested
they had specifically chosen to visit the site were because the site was good for dogs/dogs
enjoy it there, because owners were able to let their dogs off the lead and the variety of

habitats and scenery. Further comments are shown in Figure 11.

12
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Figure 11: Interviewees further comments about why they chose to visit the site on the day of their
visit.

Improvement suggestions

3.14 Interviewees were asked what, if any, improvements they would like to see on the site.
Nearly a quarter of interviewees suggested that no improvements were needed (24%). 25%
of interviewees suggested that they would like to see more dog poo bins on site and 9% said
that the site could do with better car parking (Figure 12). The highest proportion of visitors
suggested ‘other’ improvements (36%). Figure 13 shows these suggestions and further

comments.

14
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= None, no improvements (35) = More dog poo bins (37)

= Access to water for dogs (1) = Better paths (including surfacing) (1)
= Better signage (5) = More seating (3)

m Better car parking (14) = Other, please detail (53)

Figure 12: Responses of interviewees of improvements they would like to see at the site. Number of
respondents in brackets and percentages shown on the chart.

15
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Figure 13: Further comments about improvements that visitors would like to see at the site.
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Visit/activities proportions to site

3.15 Interviewees were asked what proportion of their weekly visit for the given activity was
carried out at the site compared to other sites visited. The highest proportion of visitors
suggested that all their weekly visits for their given activity was carried out at the site (31%),
with a quarter suggesting 75% or more was carried out on site (24%). 9% of visitors said that
less than 25% of their visits for the given activity was spent on the site and 6% were not sure

or were on their first visit.

Less than 25% (11) 9%

25-49% (13) 10%

50-74% (27) 21%

75% or more (30) 24%

All take place here (39) 31%

Not sure/don't know/first visit (7) 6%

Figure 14: Responses to proportion of weekly visits for the chosen activity that take place at the site
compared to other sites visited. Number of interviewees shown in brackets and percentage next to
frequency bars.

Other sites visited

3.16 Interviewees were asked which locations they would have visited for their chosen activity
had this site not been visited on the day of interview. Visitors were asked to provide up to
three alternative sites, with note taken on the primary site they would have visited.
Considering all the responses for named sites, 33 different sites were given. The top five
commonly named sites were Upton Heath (28), ‘beach’ (22), Canford Heath (12),
Hamworthy Park (12) and Baiter (9). Figure 15 shows all responses in a word cloud

demonstrating the range and frequency of sites.

3.17 Interviewees were asked why they would choose the alternative sites suggested in Figure 15
in preference to this site. Suggestions included they were close to home, there is a variety of

habitats and out of habit and familiarity. Figure 16 shows these responses.

18



Visitor Monitoring at Upton Country Park SANG

Summary 2018

*AiAnde uasoyd 119y}
10} )1ed Aiauno) uoidn AUsIA 01 djqe uaaq jou Adyl pey paillsin dney pjnom Ayl 1eyl SuUOI1eIO| DAIIEUID)E JO SDIMIIAIDIUI JO sAsuodsay ST a.nSi4

SYYO=gIand AemTTeal uPpwaTI3ISED
1S2I10J weysiem

aIegd AxTjuno) yilesaH UOAVY

INO3S ISATYH Spuog JIoow33ID
ALed JI00UWNS3ID) sSo57 UO3TOH
I'eg Ioow33ID AsoerT Cou.m.m.ugn_uVm

@UﬁW%MUCﬁOUMMHHU@MHQZ Mﬁ@plﬁmm
SPOOM UdToO( szea sipuexsty
ood USoT TN =200

yilesH-—uo3dn

aed a2T1700d
mmuﬂ.H..._mm %HSQU.@@U@H Suo]l1sproad mmv.o.d.H@ChChH.v\o

Naedg AsTood ASTTBA SIOORW

bros uosson sumavies 0 O R DG

pueTPnNis Ied JNOTIASKW

spoom uoadn Aeg 213Syo3]AT

yal1esH pIojued

wIeJd sayouaad

MaIedg AyilxTomuuey

19



Visitor Monitoring at Upton Country Park SANG

Summary 2018

*ANAIIOE UISOYD 119y} 104 dj4ed A1juno) uoldn ueyl J9Ylo S)S dAIRUIDYE UB NSIA 03 3S00YDd pinom Ayl Aym 03 sasuodsal s9amalnIRIu| (9T d4nSi4
A0 oSl O] Po=Uu ON

SInjeu pue SITIPTTM
oaT1doad Aurw 30N

pesT FFO bop 38T ued
oords USSIDL 1ASODITSN

23N0x uyg
JJO bop 39T 03 =90eTd 3IsaaesN

SUOT3TPUOD IJayjzeam uTl AJTTTIgRIINS

SWOY O 2SO0TD
S3e3Tgey JO AJSTIEA

1993 Tedmd Ao s ebxen
AQTITTTWRI pUB QATJEH
AT2U209g

.@OU U_”OW._. UOOU 90USTUSAUOD



Visitor Monitoring at Upton Country Park SANG
Summary 2018

Membership of organisations

3.18 39% of people interviewed were members of the names organisations Dorset Wildlife Trust,
Dorset Dogs, the RSPB and the National Trust. 61% were not members of these

organisations. Figure 17 shows this information.

5%

1%

20%

= Dorset Wildlife Trust (7) = Dorset Dogs (16) = The RSPB (2)

The National Trust (28) = Non-member (84)

Figure 17: Responses of interviewees for whether they were members of any of the named
organisations. Number of respondents shown in brackets and percentages shown on the chart.

How found out about site

3.19 Interviewees were asked how they first found out about the site and responses are shown in
Figure 18. The highest number of visitors heard about the site through knowledge other than
local press and word of mouth (55%) which generally meant visitors had always lived locally
and knew the site was here. Other common responses were through local knowledge: word

of mouth (23%), saw a sign/drove past and through specific recommendations.

21
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Local knowledge: other (71) 55%
Local knowledge: written notice in local media (1) 1%
Local knowledge: word of mouth (30) 23%
Saw a sign/ drove past (14) 11%

Social media (1) 1%

Internet search (3) 2%
Saw on map (1) 1%
Specific recommendation (9) 7%

Figure 18: Responses from interviewees as to how they had first heard about the site. Number of
interviewees in brackets and percentages next to frequency bars.

22
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Distance to site

121 interviewees gave a complete and valid georeferenced postcode and 97% of visitors
would be described as local. This is also in line with how they described themselves from Q1.
Table 3 shows the median distance travelled by visitors per activity carried out to the centre
of the site. The median linear distance travelled from home to the centre of the site for
those who were interviewed by the Grove Woods entrance was 2.65km and for the car park
opposite Pony Drive it was 3.22km.

Table 3: Summary of median distances travelled from home for main activity carried out. Data used
from the postcodes of interviewees.

Activity Median distance travelled (km)
Dog walking 2.44
Walking 5.29
Commercial dog walking 6.54
Jogging/running 1.97
Family outing 4.98
Other 4.05

Map 1 shows the home postcodes of the 95% nearest to Upton Country Park SANG and Map
2 the home postcodes of the interviewees, labelled by survey point. Map 3 shows postcodes
of interviewees, labelled by what proportion of their visits for the current activity take place

at Upton Country Park.

23
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Visitor Routes

Visitors’ routes were recorded as part of the face to face interviews on maps of the site and

then digitised in GIS following the interviews.

Interviewees were asked whether the route they had taken today was representative of the
route that they would usually take at the site. Figure 19 shows the responses to this question
with 73% suggesting it was their normal route and 22% suggesting they do not have a typical

route.

Yes, normal (93) 73%

Much shorter than normal (6) 5%

Not sure/no typical visit (28) 22%

Figure 19: Responses to whether the route chosen today was reflective of their usual route when
visiting the site. Number of interviewees in brackets and percentages next to frequency bars.

Visitors were asked what, if anything influenced their choice of route at the site on the day
of their visit. The majority of visitors described the reason for their choice as due to the
actions and activities of their dog (54%). 17% of visitors said that weather influenced their
choice of route and so were walking in shaded areas as the weather was very hot. Figure 20

shows the different influences that visitors described.

27
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Weather (27) 17%

Daylight (1) 1%

Time (24) 15%

Dog (actions / activities of dog) (83) 54%

Marked trail (18) 12%

Other (2) 1%

Figure 20: Interviewees responses to if anything influenced their choice of route at the site on the
day of interview. Number of interviewees in brackets, percentages shown next frequency bars.

5.4 Map 4 shows the estimated density of recorded routes and use of entry points recorded

from the interviews. The map shows that

28
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5.5 Finally visitors were asked to rate aspects of their visit to the site. Firstly, all visitors were
asked to rate the paths in the SANG. Figure 21 shows that 98% of interviewees rated the

paths a 6 or above (where 10 is excellent and 1 is poor).

1(0) 0%
2(1) 1%
3(0) 0%
4(1) 1%
5(1) 1%
6(2) 2%
7(7) 6%

8(23) 18%

9 (43) 34%

10 (49) 39%

Figure 21: Responses of interviewees when asked to rate the paths on site. Number of interviewees
in brackets and percentages next to frequency bars.

5.6 All visitors who had driven to the site on the day of the interview were asked to rate the

parking on site. 89% of interviewees rated the parking as a 6 or above (Figure 22).

1(1) 1%
2(0) 0%
3(1) 1%
4 (6) 6%
5(3) 3%
6 (10) 10%
7(7) 7%
8(19) 19%
9 (26) 26%

10 (27) 27%
Figure 22: Responses of interviewees when asked to rate the parking for the site. Number of
interviewees shown in brackets and percentages next to frequency bars.

5.7 Interviewees who had described their main activity on the site on the day of interview as
dog walking were asked to rate the site for dogs out of 10. 99% of visitors rated the site as 6

or higher for dogs (Figure 23).
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1(0) 0%
2(0) 0%
3(00 0%
4(0) 0%
5(1) 1%
6(0) 0%
7(3) 3%
8(8) 7%
9 (27) 24%
10 (74) 65%

Figure 23: Responses of interviewees who had a dog with them on site when asked to rate the site
for dogs. Number of interviewees in brackets and percentages next to frequency bars.

5.8 Lastly, all visitors were asked to give the site an overall rating out of 10. Figure 24 shows that

98% of visitors rated the site overall as a 6 or above.

1(0) 0%
2(00 0%
3(00 0%
4(1) ¥ 1%
5(1) 0 1%
6(0) 0%
7 (3) 2%
8 (16) 13%
9 (64) 50%
10 (42) 33%

Figure 24: Responses of interviewees when asked to rate their overall experience today. Number of
interviewees in brackets and percentages next to frequency bars.

5.9 All further comments about the site and how it is managed are shown in Figure 25.
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Figure 25: All further comments about the site and how it could be managed.
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Car park transect surveys

The Dorset Heathlands SPA car park transect survey is carried out 14 times per year by the
Urban Heaths Partnership and partner Heathland Mitigation wardens. Following the opening
of the Pony Drive car, this car park was added to the transect as well as the two main car
parks serving Upton Country Park to gain a snap shot of visitors using the car parks at the
times of survey. Automated counters were also installed at the main car parks which can be
used to gain a further level of understanding of visitor numbers at the site. Further
information on car park transect figures across the Dorset Heathlands SPD project area are

available on request from UHP.
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Automated counters

Upon the original opening of the SANG, two pyro sensors were installed onsite to monitor
numbers of visitors, counted as ‘passes’ onto the SANG. One is situated off the path in from
the car park at Pony Drive (398787, 92985) and one down from Grove Woods (399027,
92788), close to where the visitor surveys were carried out. During 2018, a further 3 pyro
sensors were installed on site that cover three other entrances to the SANG; Old Kiln
entrance (98679, 92937), Allens Road entrance (98754, 92522) and Blandford Road entrance
(98891, 91993). These sensors tie in with the other visitor counter sensors in the monitoring

Strategy for the Dorset Heathlands SPA.

34





